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TWO LINEUP HEADLINERS

Summer’s heating up Carmilla Kupritz (DAY 1) & Akin Akman (DAY 2)

— and so is Faces of
Fithess

% aubrewinters and sweatsessions
" Chicago, lllinois

CONTINUOUS DIGITAL ENGAGEMENT,
THREE EXCLUSIVE GUEST INVITES

ﬁ:_‘.»‘u Liked by cameron_seichter and others H EAD LI N E RS &
aubrewinters It was an absolute DREAM moving with

you this weekend, Chicago!! From taking the stage with NTE NT R EAT R
@lakenbrowning + @splendra on Saturday, to...

facesoffitnesschicago @ ¢ @

HERO BRAND FOOTPRINT

ELEVATING ATTENDEE EXPERIENCE  >OCIAL MEDIA AMPLIFICATION,
HEADLINER & CONTENT CREATOR VIRAL

IMPACT

Chicago’s Faces of Fitness Festival

. ) % FACES OF FITNESS: THE ULTIMATE WELLNE
returns this summer with star power oA

NATIONAL MEDIA COVERAGE
Founder wearing lululemon

L FESTIVAL PROMOTION
f & CELEBRATION VIP FIRST
| ‘FIRST 200’ GIFT
RETAIL PROMOTION
BRACELET PICK-UP & ;

EXCLUSIVE OFFER
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Fox & Watch Live

CHICAGDO

= = FOX 32 ’

CHICAGDO

STREAM NOW DAVID GRASS
FOXULY! | CO-FOUNDER, FACES OF FITNESS FESTIVAL
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STREAM NOW

Chicago's Faces of Fitness Festival
- ¢
returns this summer with star power S:saw e
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