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lululemon Case Study 
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OFFICIAL PERFORMANCE APPAREL PARTNER
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CONTINUOUS DIGITAL ENGAGEMENT,
THREE EXCLUSIVE GUEST INVITES

lululemon fully integrated Summer festival campaign

NATIONAL MEDIA COVERAGE
Founder wearing lululemon 

HERO BRAND FOOTPRINT
ELEVATING ATTENDEE EXPERIENCE 

TWO LINEUP HEADLINERS 
Carmilla Kupritz (DAY 1) & Akin Akman (DAY 2)

RETAIL PROMOTION
BRACELET PICK-UP &                                         

EXCLUSIVE OFFER

OUTFITTING
HEADLINERS &                                                       

CONTENT CREATOR
FESTIVAL PROMOTION                                                        

& CELEBRATION VIP FIRST 
‘FIRST 200’ GIFT

SOCIAL MEDIA AMPLIFICATION,
HEADLINER & CONTENT CREATOR VIRAL

IMPACT
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